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Shankar Bali

Chief Operating Officer, Delhi NCR and Haryana Circles, SSTL

liule over two vears ald i the telecom indusery and Sistema
Shyam
10.63 mallion users {as of April 2011), Shankar Bali, chiet operat-

leleServices Limited (SS'TL) has already cornered

ing officer (COO) of the company’s Delhi NCR and Harvana cir-
cles, however, believes chat the best is vet to come,

“Lrecentdy joined SSTL and have been engaged m o high
energy challenge to ensure thar SSTT. hecomes the market leader
m the broadband wireless space in Delhi and Haryana,” he Says

So, how does he mrend to make SST1. stand apart {rom the
clutter? “The telecom market is so fractured thar mnovaton
becomes imperative, especially for a new operator,” he points out,
“We constantly strive to innovate our offermgs with the objective
of ||<'('ouung the customers’ preferred operator. The apportumity
clearly exists to create a value proposttion for data customers as
well as to dentify gaps in voice otferings.”

Bali brings to the able several years of experience in the tele-
com flield, Before joining MTS, the SSTL brand, he worked in
Colombo as CEO, Hutchison Telecom, Sri Lanka. Te also spent
several years with Vodatone Essar and MCl Worldeom.

\ satishying career graph gives him the contidence to tackle
any surprises the sector may throw up. “l have reached where |
would have liked 1o at this stage of my carcer, However, my future

plans keep changimg with the environment,” he says

Meanwhile, he
of responsibilities to deal with
\s OO Delhr and

[ Laryvana cireles

has pleng

(!IV Illl'
[ am driving
operations i both circles. Tam
responsible for establishing
SSTLL as the preferred hrand

tor both  vaice and  data
through effecuve implementa
oun ol our bhusiness s raregies
i afl business himetions,”
Commenting on twlecom

trends, he says, “Accessing the

mternet on the go 15 the clear future trend in the mewros, while

wircless broadband access on widesereen devices holds potential
in rural areas,” He adds that the social networking phenomenon
is driving the demand for smartphones, *T'his generation wants
casy -to-use siartphones with rich communication and multime

dra tearures that allow them to stay connected through social net

working sites, nstant messaging services agd email, Thas is a
data-led peneration as compared to the older generation, which
was voice led. 'This has opened up the marker and inereased pene-
Lration as we ” a8 awareness or illll.l Hsers., ]' \'.1” "GI'.(I\‘.' ‘J\r‘l'-\'lh oun
as it did tor voice.™

the same patrern

Bali 15 an avid reader. "1 have just completed William

Daleymple’s None Laves” he says, "1 am also very fond of scuba

diving and playing golt.” A&
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MTS partners with IUPEN

MTS partners with ITUPEN

NEW DELHI, 25 JUNE: 'lelecom service provider Sistema Shyam
TeleServices Lrd (SSTL) that nadonally provides services under the
brand MTS, has partacred with India Unite to End Polio Now
(IUEPN) campaign supported by UNICEE, for polio cradication
awareness campalgn using innovative Out of Home media o spread
the message.

The campaign will utilise space on public transport buses, includ-
ing HOHO bus in Delhd (capital’s first 'Hop-on, Hop-off” bus seryice),
for spreading awareness messages on polio mdlcauan 'The special-
ly branded HOHO buses with messaging on polio awarcness was
tlagged off from Qutub Minar, here woday.,

Besicles Delhi, similar campaigns on the mass transport buﬁcs was
also started in Mumbai and Kolkata, As communication pattners for
the programme, MTS will also be sending SMSs to all its subscribers
and customers creating awarencss for polio eradication and notifing
them ahout Polio Rourds on 26 June. The SMS would read: fune 26
ko apne bachche ka jeevan polio se surakshit banaaye. Har baar
Pofio ki khurag pifaaye. According to Shankar Bali, chief operating
officer, Delhi NCR & Haryana Circles, MTS India, “We at MTS
believe in growing our business in a socially fesponsible manner. Our
partnership with IUEPN to create awareness for polio eradication is
a part of the same endeavour. As communications pactoer for the pro-
gramme, our plan i§ to usc the power of mobile tecanclogy Lo reach
out 10 the maximum number of people and get them involved in the

poho eradicaton programme,” said Mr Bai, sns
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Message on wheels
Sistema Shyam TeleSer-
vices, which nationally
provides telecom services
under the brand MTS, has
partnered |with the India
Unite to End Polio Now
(IUEPN) campaign sup-
ported by UNICEF for a
polio eradication aware-
-ness using innovative out-
of-home media to spread
the message. The campaign
will utilise space on public
transport buses, including
HOHO buses in Delhi (the
Capital’s first ‘Hop-on,

Hop-off bus service), for

spreading awareness mess-
ages. The specially branded
ITOIO buses with polio
awareness messages were
flagged off from the Quth
Minar in  New Delhi
recently,

In addition to Delhi, a
similar campaign on mass
transport buses was also

started in - Mumbai and

Kolkata. As communica-
tion partners for the pro-
gramme, MTS will also be,
sending SMSes to all its
subscribers and customers,
creating awareness for po-
lio eradication and notify-
ing  them aboul polio
rounds on June 26. Shan-
¥ar Bali, Chief Operating

Officer, Delhi NCR and Ha-
ryana circles, MTS India,
said, “As communications
partner for the pro-
gramme, our plan is to use
the power of mobile tech-
nology to reach out to the
maximum number of peo-
ple and get them involved
in the polio eradication
programme,” -




